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What is the International Hospital Federation (IHF)?

Established in 1929, the IHF is a global not-for-profit, non-governmental membership
organization. Headquartered in Geneva, Switzerland, the IHF is the global voice of
hospitals and health systems. The IHF provides its members with a platform for
knowledge exchange and networking with different actors in the health sector, to
improve the standard, quality, and level of service delivery.

Our vision is a world of healthy communities served by well-managed hospitals and
healthcare services, where individuals can reach their highest potential for health.

Who are our members?

Today, we have representation from over 160 different organizations across the globe.
Through our membership, we connect over 25,000 hospitals and healthcare
organizations. Our members include associations and bodies representing hospitals
and healthcare organizations.

What activities and programmes do we offer?

Coordinated by the IHF Secretariat, our activities and services focus on themes to
tackle the most important issues facing hospitals right now, such as sustainability and
digital health. We showcase good practice and innovation, often in partnership with
industry, and provide a platform for international collaboration amongst our members
and partners.

Our core activities include:

e World Hospital Congress e Association Leaders Circle

¢ Knowledge exchange events e Leadership development training
o IHF Awards e Representing the global voice of
e j-to-i Innovation Hub hospitals

e Special Interest Groups e Geneva Sustainability Centre

e Young Executive Leaders

What is the Geneva Sustainability Centre?

Powered by the IHF and established in 2022, the Geneva Sustainability Centre supports
healthcare executives to address the environmental sustainability challenges of today
and tomorrow. Its mission is to equip hospital leaders with the information, tools, and
skills to deliver a net positive impact for a healthy and resilient future.
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What benefits do we offer to media partners?
Benefits for the annual IHF World Hospital Congress:

e Inclusion of partner’s logo/link on the World Hospital Congress website,
programme, mobile app, and IHF Awards brochure as an official media partner of
the event.

e One complimentary press pass for the World Hospital Congress.

e Access to media room workspace at the World Hospital Congress (if available).

e Access to the World Hospital Congress press conference (if scheduled).

e Visibility of the partner's digital publications on the World Hospital Congress mobile
app.

e Branding and sponsorship opportunities.

Year-round benefits:

e Inclusion of partner’s logo/link on the IHF website as an official media partner of
the IHF.

e Provision of editorial content throughout the year e.g., press releases, pictures,
videos, etc.

e Opportunity to profile the IHF's CEO, President, or President-Elect (or a nominated
alternative e.g., chairs of the World Hospital Congress scientific committee).

e Possibility for interviews or guest blog contributions from thought leaders who are
members of the IHF or Geneva Sustainability Centre.

e Press access to virtual events throughout year.

e Sponsorship opportunities for podcasts and other IHF publications/resources.

e Opportunity to include one promotional article per year in the IHF's monthly
newsletter.

e Commitment to engage with the media partner’s posts, relevant to our network, on
social media platforms.

What benefits might a media partner offer to the IHF?

e Inclusion of the World Hospital Congress, IHF Awards, and virtual events, on the
events section of the media partner’s website(s).

e Inclusion of a banner promoting the World Hospital Congress on the media
partner’'s website(s) for 4 weeks before Early Bird deadline and again before
Congress begins.

e Coverage of the World Hospital Congress (and virtual events if relevant to the
media partner’s audience) with promotion and post-event news articles.

e Publication of the IHF's press releases.
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¢ Inclusion of web banner(s) promoting membership of the IHF and/or news articles
in the media partner’s newsletter (e.g., Awards winners).

e Placement of an advert for the World Hospital Congress in the media partner’s print
and/or online publication and/or via their social channels using media package and
provided by the IHF.

¢ Commitment to engage with social media posts related to World Hospital Congress
and other posts relevant to your audience.

e Possibility to feature a series of articles or an interview about the IHF's activities.

e Possibility to record a podcast or webcast devoted to World Hospital Congress (or
other event or activity most relevant to your audience).

For media partnership enquiries, contact:

Katherine Bennett, Senior Communications Manager: katherine.bennett@ihf-fih.org
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